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Subject Code: MB1323/R13 

M B A - II Semester Regular  Examinations, August - 2014 

MARKETING MANAGEMENT 

Time: 3 hours                                                                              Max Marks: 60 

Answer any FIVE of the following 

 All questions carry equal marks. Q.No.8 is compulsory 

**** 

1.  “The scope of Marketing is ever expanding and it has gained its own emphasis day to 

day due to the changes in the life styles of the target market” justify. 

2. Discuss various environmental factors of marketing environment in brief. Explain 

the different categories of public in marketing environment. 

3. Explain the concept of market segmentation and the benefits that marketer can gain 

by adopting it. 

4. What is the importance of pricing? What is meant by customer perceived pricing? 

What is its relevance? 

5. What is the nature and scope of Advertising? How do you evaluate advertising 

effectiveness? 

6. What are the objectives of personal selling? And explain personal selling process. 

7. What are the basic challenges faced by marketing organization? How does the 

marketing organization effectively plan and control the tasks of marketing 

activities?. 

8. Case Study: 

Essex market was a chain of supermarkets in a medium-sized South of the Indian 

city. For six years, it had provided its customers with unit pricing of grocery products. 

The unit prices were provided in the form of shelf tags that showed the price item and the 

unit price (the per Kg. for example). The programme was costly. The tags had to be 

prepared and updated. Further, because they tend to become dislodged or moved 

considerable effort was required to make sure that they were current and in place. 

A study was proposed to evaluate unit pricing. Among the research questions in 

the study were the following. 

• What percentage of shoppers was aware of unit pricing? 

• What percentage of shoppers used unit pricing? 

• With what frequency was unit pricing in use? 

• What types of shoppers used unit pricing? 

• For what product classes was it used most frequently? 

• Was it used to compare package size and brands or to evaluate store-controlled         

    labels? 
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It was determined that a questionnaire completed by around 1000 shoppers 

would be needed. The questionnaire could be completed in the store in about 10 

minutes, or the respondent could be asked to complete it at home and mail the same. 

Questions: 

a. Specify how the respondents should be approached in the store. 

b. Write out the exact introductory remarks that you would use. 

c. Should the interview be in the store, or should the questionnaire be self-  

       administered at home or mailed in, or should some other strategy be employed? 
 

d. If a self-administered questionnaire is used, write an introduction to it. What could  

       be done to encourage a high response rate? 

***** 
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Subject Code: MB923/R09 

M B A - II Semester Supplementary  Examinations, August - 2014 

HUMAN RESOURCE MANAGEMENT 

Time: 3 hours                                                                              Max Marks: 60 

Answer any FIVE of the following 

 All questions carry equal marks. Q.No.8 is compulsory 

**** 

1. ”HRM policies and principles contribute to the effectiveness, continuity and stability of the      

organization”, Elucidate. 

2.  What is Job Analysis? Discuss the steps involved in a job analysis.  

3.  Define Compensation and explain the principles of Wage and Salary Administration. 

4.  What is Job Evaluation? Discuss the methods of Job Evaluation. 

5.  Examine the different stages of evolution of trade unions in India. 

6.  Explalin how do incentives motivate employees and also write various types of incentives.  

7  .Briefly explain the concepts of HR Audit and HR Accounting. 

8.Case Study: 

Dinesh,a machine operator, worked as a machinist for Ganesh, the Supervisor. Ganesh 

to pick up some trash that has fallen from Dinesh’s work area, and dinesh replied, “I won’t do 

the janitor’s work”  

 Ganesh replied,”When you drop it, you pock it up “ Dinesh became angry and abusive, 

calling Ganesh a number names in a loud voice and refusing to pick up the trash. All employees 

in the department heard Dinesh’s comments. 

 Ganesh had been trying for two weeks to get his employees to pick up trash in order to 

have cleaner workplace and prevent accidents. He talked to all employees in a weekly 

departmental meeting and to each employee individually at least once. He stated that he was 

following the instructions of the general manager. The only objection came from Dinesh.  

 Dinesh has been with the company for five years, and this department for six months. 

Ganesh had spoken to him twice about excessive alcoholism, but otherwise his record was 

good. He was known to have quick temper.  

 This outburst by Dinesh hurt Ganesh badly. Ganesh told to Dinesh to come to the office 

and suspended him for one day for insubordination and abusive language to supervisor. The 

decision was within company policy, and similar behaviors had been punished in other 

departments.  

 After Dinesh left Ganesh’s office, Gansh phoned the HR Manager, reported what he had 

done, and said that he was sending a copy of the suspension order for Dinesh’s file  

Questions:  

    a). How would you rate Dinesh’s behavior? What method of appraisal would you use?  Why 

    b). Do you assess any training need of employees? If yes, what inputs should be embodied  

             in the training programme? 

***** 
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